
W eW e are as brave and innovative 
as our founder Ugo Tognazzi, 
one of the most popular actor 
of the great Italian Comedy in 
the 1960s. W e belong to a great 
story that w e still keep alive 
and renovate w ith our w ine 
eveevery day. 

La Tognazza is now  a brand and 
a lifestyle. It stands for fun,
conviviality, creativity. 
THESE ARE THE MAIN INGREDIENTS 
OF OUR PRODUCTS ESSENCE, THESE 
ARE THE ELEMENTS W HICH GIVE TO 
EVERY W INE THEIR AROMA, COLOR, 
SCENT, ENERGY.
EEach of our w ines follow s its 
ow n path, always different, 
never follow ing the classic 
route.
W eW e want to be an alternative 
from the vineyard to the 
bottle as w ell as in our way of 
being.

La Tognazza, 
the alternative from 1969.

gian marco tognazzi 



Antani is rock

AA w ine w ith a ruby red color 
and an important scent  w ith 
red plum, berries and a spicy 
sw eet black pepper, cloves, 
cinnamon, and  a light vanilla 
toasting.  Intense to the 
palate w ith great tannins w ell 
balancedbalanced by the freshness 
given from its good acidity 
content. It is round, warm, 
broad, w ith a medium body and 
never too heavy. Partially 
aged in barrique. 
It has  a strong character, 
like the  Jimmy Page's Gibson. 

the sensuality of lounge

Straw  yellow  color, tropical 
fruit and w hite flow ers w ith 
minerals nuances that carry 
us on a beach at sunset w ith 
lounge music. 
A wave of sensuality and 
frfreshness that gently passes 
throug the palate w ith savory 
and aromatic notes inviting 
you to dive again in its gold 
sound. 

the blueS IN A w ine

RuRuby red, berries, black 
cherry, floral and extremely 
mature red fruits, herbaceous 
aromas, licorice and rhubarb. 
Fresh, pow erful and soft at 
the same time as the B.B.King 
guitar and Ray Charles piano. 
TheThe taste is delicate, is a 
jumble of blues notes, 
in a perfect and harmonious 
balance betw een softness and 
acidity. Partially aged in bar-
rique. 




